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When it comes to getting your business to grow, you have to market yourself the right way.
Content marketing is the ideal solution to consider for when you’re looking to stand out and
make your business really look impressive.This guide is all about using content marketing to
your advantage. You will learn all about how to use content marketing in this convenient and
helpful guide.This guide includes information on how content marketing works and how you can
develop a sensible plan for making your marketing plans work out right. You will discover how to
use marketing to your advantage by figuring out what content should be used and how you’re
going to get that content to stand out.You will also learn about how the content can be delivered
to others as well as how you can get a great call to action ready. There are details on how to
organize your content and how to make it more viable.After reading this guide, you will see how
you can get your content marketing plans running well enough. It is all about getting people to
see just what makes your business special while showing off your knowledge of your field of
interest.

From the Inside FlapImagine the last time you purchased something online. Did you look for it
via a search engine? Or maybe a friend recommended a review on a social network? Every 60
seconds there are over 690,000 searches on Google and nearly as many updates on Facebook.
With Google search becoming social through Google+, the worlds of search and social media
are now inseparable. For businesses to succeed online, it’s essential to optimize search and
social media content to attract, engage, and inspire customers to buy.Optimize gives you a
practical approach to integrating search and social media optimization with content marketing to
boost your relevance and visibility for potential customers. Companies large and small should
grasp how customers find and seek out resources, the content topics and formats that motivate
them, and the social media platforms and tools they use to engage with one another and
recommend things.Optimize offers a proven customer-centric and adaptive online marketing
strategy that incorporates the best of content, social media marketing, and search engine
optimization tactics. This book will help you to:Understand the changing nature of consumer
preferences and behaviors with search, social media, and contentExplore optimized content
marketing tactics from personas to topics to content planning and measurementDetermine
which creative tactics will provide the best results for your companyImplement search and social
optimization holistically in your organizationMeasure the business value of optimized and
socialized content marketingDevelop guidelines, processes, and training to scale online
marketing successMake sure your SEO, social media, and content marketing efforts are
seamlessly integrated. Achieve an optimized state of mind—and help your brand become the
most relevant solution for your product category, no matter what path your customer takes.From



the Back CoverImagine the last time you purchased something online. Did you look for it via a
search engine? Or maybe a friend recommended a review on a social network? Every 60
seconds there are over 690,000 searches on Google and nearly as many updates on Facebook.
With Google search becoming social through Google+, the worlds of search and social media
are now inseparable. For businesses to succeed online, it’s essential to optimize search and
social media content to attract, engage, and inspire customers to buy.Optimize gives you a
practical approach to integrating search and social media optimization with content marketing to
boost your relevance and visibility for potential customers. Companies large and small should
grasp how customers find and seek out resources, the content topics and formats that motivate
them, and the social media platforms and tools they use to engage with one another and
recommend things.Optimize offers a proven customer-centric and adaptive online marketing
strategy that incorporates the best of content, social media marketing, and search engine
optimization tactics. This book will help you to:Understand the changing nature of consumer
preferences and behaviors with search, social media, and contentExplore optimized content
marketing tactics from personas to topics to content planning and measurementDetermine
which creative tactics will provide the best results for your companyImplement search and social
optimization holistically in your organizationMeasure the business value of optimized and
socialized content marketingDevelop guidelines, processes, and training to scale online
marketing successMake sure your SEO, social media, and content marketing efforts are
seamlessly integrated. Achieve an optimized state of mind―and help your brand become the
most relevant solution for your product category, no matter what path your customer takes.About
the AuthorLEE ODDEN is a recognized authority on search, social media, and content
marketing. For over fourteen years, he has consulted with companies ranging from start-ups to
Fortune 500 companies on how to attract and engage customers with a holistic approach to
marketing online. He writes for ClickZ and is editor of TopRankBlog.com, recognized as a
leading marketing blog by Advertising Age, Junta42, and Social Media Examiner. Lee has been
cited for his expertise by The Economist, Fortune magazine, and Forrester Research. He speaks
on integrated SEO, social media, and content marketing topics at conferences around the world
including SES, PRSA, BlogWorld, Online Marketing Summit, and Content Marketing
World.Read more
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Marian lusaon. Series and Lusa., “Perfect. This is just great I have been working as a content or
a marketing media. What I like about this books are the tips. The tips are very effective and it
does work. I mean it teaches you what not to work.”
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